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Overview
Welcome to the GSK Brand Hub

The brand hub is where you will can find our GSK brand assets @ s Gt he e St B @80 o &
including core elements such as the GSK logo, heartbeats, ’

heartbeat textures, photography and templates. You can also find
our brand guidelines to help you apply them.

Other content that can be found on the brand hub include
campaign and programme materials such as;

T Brand films

T Images

T Artwork

You can browse via our quick links on the homepage or the drop caii i

down menu at the top of the screen. 3 » .
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The site is designed to be intuitive, however, this guide gives an
overview to how the GSK Brand Hubs features can be used.

Our strategy and priorities Our story
Matenais reflecting our Our global narrative has been updated o refiect our evolved strategy for 2018
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Brand Hub : Quick start

Searching

&

There are lots of assets on the GSK Brand Hub and sometimes it can be hard to

initially see what you need. When searching follow these quick steps:

Type whatever you are
searching for into the
search box at the top of
the screen

._.' hon, W
,o Start searchingé \

Tip: Think simple and short
search terms

You can pre-filter for
some of our commonly
searched assets

Photograph

Tip: | f donot

you
need leave the search box
empty and just click [y

Refine your results
using the filter on the
left hand side

Tip: If you search for the same thing regularly, you can save your search

I f youodre
you.

| ooking for

somet hi
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Brand Hub : Quick start

Downloading

@

Downloading exactly what you need is now even easier than before. You can now see
what versions of the file are available from the grid and asset details view.

Click on the download
icon that pops up when
you hover over your
selected asset on the
grid view

Expiry date: 28 Feb 2019

On the top right hand
corner youoll

download options

Click on the button for
sde yYyoudre
to download

typ:¢

Available formats

The following file formats are
available by clicking Download e
« PDF

« EPS

A} %4

Accept the T
youodd I|i ke
Then click the download
icon for the file type you
need

I @ 1 accept the terms and conditions I @

R C (

Tip:1 f youdre
Share by email

sharing

assets

wi t h

someone
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Brand Hub : Quick start

Adding to baskets

&

Adding assets to your baskets is quick and easy with active baskets. You can now add
any basket straight to your active basket straight from the grid view.

Select an active basket
(in the bottom left hand
corner of the screen)

o iiat

-'-. '-'-. -'-. -'-. ""P. "-'&
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.........

G‘” Test basket v o

Tip: You can add new

baskets by clicking on the
0+06 and swit(
different baskets

Move your mouse over
the asset you
and click on the Basket

Your chosen asset has

0 d nowibé&ea added tcayd

chosen basket

..o.. '--.. ..0-. %.-. u‘o'pQ "«p’

2505 0
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Tip: You can download or email your basket to others (even people who do not have a login for brand hub) by clicking on the
icons in the basket area at the bottom of the screen. & 4

Tip: You can also add to a basket in the assetviewi c | i ck on

side of the screen

6Add to

basket o6

bel ow

t
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Brand Hub : Quick start

Sharing by email

&

To share anything on brand hub with your colleagues or agency, you can downloadable
links to assets or baskets (even people who do not have a login for brand hub)

Sending an asset

Click on the download
icon that pops up when
you hover over your
selected asset on the
grid view

'345';'-. ‘3§’~;'-. '34?-;'-.

"m n lul ﬂll ll.lf JI ﬂl

Our DNA Vac strategy ¥>paste( (Landsca @
o RSN

Expiry date: 28 Feb 2019

i, uu, 'd.e pq

Click on the button for
via e

6Share

m

ending a basket

Select an active basket
i (ih the bottom left hand
corner of the screen)

25039 0
[~ & » - B
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Share via email &3 ‘

Your email programme will
open with an email containing
a download link to forward on
to your agency or colleague

Click on the paper
aeroplaneicon

weoc e
E— B < = -
= = =
oy | Son | Loy, | Ko | Sy, | Sty
M B EE o Y -
-« f. “dds h -do h uc e s
- -

Your email programme will
open with an email containing
a download link to forward on
to your agency or colleague

................O........ﬁ,..

Tip: You can download or email your basket to others (even people who do not have a login for brand hub) by clicking on the
icons in the basket area at the bottom of the screen. & <A

Tip: You can also add ta a hacketin the assetviewi c | i c k 60Add to basketod below the

side of the screen Kk

on
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Brand Hub : Quick start

Resizing images

&

You can edit any photo on the Brand Hub wusi
allows you resize or crop the image exactly how you need it.
Click on the download Below the download Follow the on-screen Click o6Add t q

icon that pops up when
you hover over your
selected asset on the
grid view

.' 8% ."r ."- .‘ "
bac s Sllaa s W ilkas oty Al iloat s §
AL R

GSK_Singapore_D7_JONWEPGMS,
Heng

Expiry date: Never expires

hand

options on the right
side yo
for 0E

n k

i 6
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| Edit this photo El |

instructions to set a
| specificesize far your
tcrop (or dsag tfhérpoints 6
on the image)

Tip:Cropped i

mages

t ake

a |ittle whi

of the screen. You can download or share the image from there
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process,
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Brand Hub : Quick start @

Editing documents

When a template version of the document i s
document 6 button This wil|l all ow you edit
Click on the download Below the download Follow the on-screen Click o6Savebd
icon that pops up when options on the right instructions to edit the

you hover over your hand si de yoluoé|lnlatersae e a Youol I be t ak
selected asset on the l i nk for OEdi|t this screen where you can
grid view document 6 download your document

TheGsk @

urvey Is live!

e
s Survey is live!
7 ] (N
l g 2 s 3
OamTehe | e, : T o
Heading:
4

Jm‘c @
GSK S

is Iive!urvey v~ 3 25 ‘ .

ol = Edit this document [

13 September O\

GSK Survey - Plasm;

Expiry date: 31 Dec 2017
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User information

To become an authorised user please tell us a little about yourself

In order to use GSK Brand Hub, internal users can use Single
Sign On:

T Please go to the main login page (www.GSKbrandhub.com)

i Click HEmployedlegindé button to be
registration form. You will need your MUD ID and Password

External users must register then become approved to use the
site by system administrators:

T Please go to the main login page (www.GSKbrandhub.com)

T Click the ORegisterd button

&

Welcome to the GSK Brand Hub

Employee Login
As an employee you will automatically be logged into

the GSK Brand Centre after clicking the Login button
below.

External Supplier Login

Email address
Password

[0 1accept the Terms & Conditions

Forgetien password

Standard user guide v2.0
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Single Sign On 1 Internal users
If you work for GSK you do not need to have your account approved

Internal users can access the site without needing to have an

account approved; @

i Simply go to www.GSKbrandhub.com SSO user registration details
In order to begin using the GSK brand site we just need you to tell us a little bit about yourself.

Please carefully read our terms and conditions , and then fill in the form below and click Register.

T The first time you log in you will just need to provide us some
contact information

Username jwa55445
First name James
. . . . Sumame White
i You will then receive standard access to the site
Country UK

Company name

T If you think your account needs to be updated please contact Email avdress James white@acigistics.com
gskbrandsupport@adgistics.com Post code

Telephone

Accept terms & conditions

Standard user guide v2.0 11



Registration T external users

If you do have a GSK MUD ID complete a registration request before you can access the site

Please be sure to fill in all of the information accurately,

including @
T Your email address

Register

T Your chosen Password
Email address

T Accurate details of your GSK contact

Password

i Nature of the project that you are working on

Confirm password

i Expected project end date

These will be necessary to complete your registration and for Firstname
you to access GSK Brand Hub.

Surname

Telephone

Once you register:

Company name

1. An email will be sent to a site administrator, who is responsible for
approving or declining user requests Country (selct country)

2. They will ask your GSK contact to confirm the project that you are
working on and the period of time that you will require access for

GSK contact *

Nature of the project

Project end date: @

3. Once approved, you will receive an email to confirm your access to
the GSK Brand Hub has been approved

4. You can the log on to the site T follow the instructions on the

following pages

0“ ‘Your registration will not be complete until your GSK contact has approved your request. This usually takes around two days and there is no need to contact your

Approval usua”y takes around 24 hours sponsor directly. You will receive an email confirming when you can access your login.

Note: We require all users to use their own registration due to the
use of system notificationsi pl ease do not share O6generic | oginsbd

Standard user guide v2.0 12



After approval 1 external users
Getting started

To get started follow these simple steps:

&

Welcome to the GSK Brand Hub

1. Click the link in the approval email that was sent to you

2. Enter your user details Employee Login External Supplier Login
As an employee you will automatically be logged into

the GSK Brand Centre after clicking the Login button

3. Select the 61 accept the ter oon

take your time to read the document)

Email address

4. Click O6Logind to enter the C

O 1accept the Terms & Conditions

FOIgoten passwore

Standard user guide v2.0 13



Terms and conditions

Please read carefully before logging in to the site

By using the GSK Brand Hub, yo

conditions.

I f you donét full
contact the helpdesk:

gskbrandhubsupport@adgistics.com

y

under st and

Terms and Conditions

Legal Notices

GlaxoSmithKline offers products and services to diagnose, prevent and treat disease. Its prescription medicings for use by healthcare professionals are regulated by govemnment agencies
in each of the countries in which it does business, such as the Food and Drug Administration in the United States (U.S.) or the Medicines Control Agency in the United Kingdom. These
regulations often restrict the prescribing information that can be disclosed to the public so that you need to consult with your health care professional. You may also need to visit other
healthcare Web sites fo find out more about prescription products.

This Web Site has been developed as a service of GlaxeSmithKline. Like any other service, in spite of our best efforts the information in this Web Site may become out of date over time.
Nothing on this Web Site should be construed as the giving of advice or the making of a recommendation and it should not be relied on as the basis for any decision or action. It is important
that you rely only on the advice of a health care professional to advise you on your specific situation. GlaxoSmithKline accepts no liability for the accuracy or completeness or use of, nor
any liability to update, the information contained on this Web Site. These materials are provided "AS IS" WITHOUT WARRANTY OF ANY KIND, EITHER EXPRESSED OR IMPLIED,
INCLUDING, BUT NOT LIMITED TO, THE IMPLIED WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE, OR NON-INFRINGEMENT. Some jurisdictions
do not allow the exclusion of implied warranties, so the above exclusion may not apply to you.

This U.S.-based Web Site may link you to other Web Sites on the Internet, including the Web Sites for GlaxeSmithKline affiliates in other countries. GlaxeSmithKline cannot take
responsibility for information found on third party Web sites outside its control. While GlaxoSmithiline attempts to provide links only to third-party Web Sites that comply with all applicable
laws and regulations and GlaxeSmithKline's standards, please understand that the content on these third-party Web Sites is subject to change without notice to GlaxoSmithKline. We
therefore cannot be responsible for, and accept no liability for, any information or opinion contained in any third-party Web Site.

Mothing on this website constitutes an invitation or offer to invest or deal in the securities or ADRs of GlaxoSmithKline. In particular, actual results and developments may be materially
different from any forecast, opinion or expectation expressed on this Web Site and the past performance of the price of securifies must not be relied on as a guide to their future
performance.

Copyright and Intellectual Property

GlaxoSmithKline hereby authorizes you to copy materials published by it on this Web site for non-commercial use only, provided any copy of these materials which you make shall retain all
copyright and other proprietary notices and any disclaimer contained thereon and on this Web Site.

Nothing contained herein shall be construed as conferring by implication, estoppel or otherwise any license or right under any patent or frademark of GlaxeSmithKline or any third party.
Except as expressly provided above, nothing contained herein shall be construed as conferring any license or right under any GlaxoSmithKline copyright.

Trademarks and service marks owned by or licensed to GlaxoSmithKline are presented as italicised typefaces, such as Seretide or Tums. British and American spellings are used,
depending on the author or source of the information. GlaxoSmithKline claims no ownership in, nor any affiliation with, any third-party trademarks appearing in this Web Site. Such third-
party trademarks are used only to identify the products and services of their respective owners, and no sponsorship or endorsement on the part of GlaxoSmithKline should be inferred from
the use of these marks.

Should any viewer of a GlaxoSmithKline published document respond with infermation including feedback data such as guestions, comments, suggestions, or the like regarding the content
of any such GlaxoSmithKline material, such information shall be deemed to be non-confidential and we shall have no obligation of any kind with respect to such information and shall be
free to reproduce, use, disclose, and distribute the information to others without limitation. We shall be free to use any ideas, concepts, know-how or technigues contained in such
information for anv purpose whatsoever includina but not limited to developina. manufacturing and marketing oreducts incororatina such information

Standard user guide v2.0
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Forgotten password

Forgotten your password? You can retrieve it without contacting the site administrator

If you have forgotten your password, please follow these steps:

1.

Go to www.GSKbrand hub.com

Select the OForgotten passwordbod
Login page

Enter the email address you used for your registration

You will receive an automatically generated email containing
your new password

Please do not share your user details with anyone

You can change your automatically generated password to a
mor e memorable word in 6My prof
in with the supplied password. This can be accessed via the
6Settingsé button at the top of

&

Welcome to the GSK Brand Hub

Employee Login
As an employee you will automatically be logged into

the GSK Brand Centre after clicking the Login button
below.

Employee login

External Supplier Login

Email address

Password

[J 1accept the Terms & Conditions

=
Register ‘ Forgotten password '
S ——™
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