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Overview
Welcome to the GSK Brand Hub

The brand hub is where you will can find our GSK brand assets @ s Gt he e St B @80 o &
including core elements such as the GSK logo, heartbeats, ’

heartbeat textures, photography and templates. You can also find
our brand guidelines to help you apply them.

Other content that can be found on the brand hub include
campaign and programme materials such as;

T Brand films

T Images

T Artwork

You can browse via our quick links on the homepage or the drop caii i

down menu at the top of the screen. 3 » .
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The site is designed to be intuitive, however, this guide gives an
overview to how the GSK Brand Hubs features can be used.

Our strategy and priorities Our story
Matenais reflecting our Our global narrative has been updated o refiect our evolved strategy for 2018
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o purpose i‘

2018 stralegy from the
Boston Acceleralor
conference.

Guidelines Logo Send our logo to your supplier Templates
Discover anc downioad cur View and cownioad ai formats of our 10go Follow this fnk to email all formats of Downioad the tatest Word and
brand guideines 0ur1090 10 your supplier Poweroint tempiates and art ki
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Brand Hub : Quick start @

Editing documents

When a template version of the document i s
document 6 button This wil|l all ow you edit
Click on the download Below the download Follow the on-screen Click o6Savebd
icon that pops up when options on the right instructions to edit the

you hover over your hand si de yoluoé|lnlatersae e a Youol I be t ak
selected asset on the l i nk for OEdi|t this screen where you can
grid view document 6 download your document

TheGsk @

urvey Is live!

e
s Survey is live!
7 ] (N
l g 2 s 3
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Heading:
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GSK S
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ol = Edit this document [

13 September O\

GSK Survey - Plasm;

Expiry date: 31 Dec 2017

4x3 core presentation Insert your date / confidentiality text here 3



Artwork Automation

You can create your own brand aligned materials using our customisable templates

The Artwork Automation section allows you to quickly and efficiently
create brand aligned, print ready templates. There are various
elements of the templates that can be changed, with plenty of
opportunity to change copy and imagery.

Core brand elements ~ GSK brand initiative ~ Other initiatives  Brand Hub Light

Asset Details

Available formats

le fol

ou can access the Artwork Auto
then click on ATempl ateso.

Build a career with "
purpose at the heart
of global healthcare

Usage

Name: Available from
14778.png 1510312017
security level Available to
Unapproved Never expires

1 ast undated

3 @ 4 assets, 9 files
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Artwork Automation

ContinuedE©é

The standard landing page is the template grid view. From here you
can find the template you wish to customise using the keyword panel
on the left hand side of the page.

A process flow diagram is displayed at the top of all relevant pages
within Artwork Automation. Hovering over each section of the diagram

displays some information about the part of the process that you are in.

To create your first customisation, you should select the template you
wish to adapt.

Core brand elements ~ GSK brand initiative ~ Other initiatives  Brand Hub Light

Asset Details

Usage

Name:
14778.png
Security level
Unapproved

1 ast undated

Available formats

file forr

Build a career with "
purpose at the heart
of global healthcare

Available from
1510312017
Available to
Never expires

@ 4 assets, 9 files
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Artwork Automation

Template details screen

Find or refrieve a template ’ Adapt Create and download PDF Send for approval
« Backloresufts

Actions ~

T Preview of the template _
FLP: Full-page Newspaper Actions

T Usage information
T Description of the template
T Date information

T Keywords

You can go ahead and begin customising the template by selecting
6Created in the right hand panel

Usage

Intemal and extemal use

Description: Toolkt of assets produced for all University Recruitment Events and Campaigns
Last Updated: 205ep 2016

Security Level: Public

Keywords:
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Artwork Automation

ContinuedE©é

The customisation screen allows you to select specific elements to
change. These elements can be selected either by clicking on the

template itself, or by selecting the appropriate field in the left hand

panel.

Bold text tags are used across many of the templates available on the
system.

Text can be made bold by adding [m] before the text and [/m] after it.

Some templates also accommodate bullet points, which can be added
using an asterisk (*).

When you are happy with the changes that you have made to your
chosen template, you should sel
customisation.

e

@

Apply crops/bleeds &
[« Apply crops/bleeds
Beed |
3 mm
3 mm 3mm
| Swem |
Revert  Zero Bleed Convertto...

Apply crop marks and bleeds when you are preparing
artwork for professional printing. You will need to confirm
with the printer what size bleeds are required.

For digital use or office printing, leave the box unticked
and continue editing below.

Logo: | English v

Employee: Aslihan =

Show name: ¥

Build a career with
purpose at the
heart of global
healthcare

an
Commercal Maragement
(Consumer Heathcare)

v

Headline: | Values/purnpses (2) v | 7
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Artwork Automation

Some templates require approval from the GSK Brand Team

Some templates require approval from the GSK Brand Team before
youore abl e t o-reslversian bféhe @mpate.h i g h

Templates that require approval will only allow a low-res download of
the PDF until it has been approved.

To send your customisation for ajg
Approval 86 button on the right har
allows you to send any accompanying notes to the approver.

When your customisation is approved or rejected, you will receive a
notification email.

Rejected customisations can be modified and resent for approval if
necessary.

Approved customisations can be downloaded as a high-res PDF.

@ Guidelines About GSK  Core brand elements  GSK brand initiative  Other initiatives  Brand Hub Light

=R m

Messages Baskels Help Page Tour Settings

step 1 o step2 e Step3 e step4 e
Find or retrieve a template ,o Adapt = Create and download PDF D Send for approval =
« Backiprsyte

H & W Core Plasma Screens 4-3 test Downloads

Your print-ready PDF artwork

@ Recommended for use where detat and clanty

Health and are important eg print use
i
« Understand =

« Protect .

* Live well

We're committed to

@ Recommended for use when smaller fiie size is
helping you, your team
and your family make

o
f R § k required eg digial use
, b
ity
healthy choices that Low res PDF preview
enable you to feel @
home.

healthier, happier and
energised at work and at @ Download a low resoiution preview of your

customised antwork 1o chock and review

Type Adrenaiing File Created Date 17 Aug 2017
Status In Progress Modified Date 17 Aug 2017
Keywords.

hesetiye G5 brana ] Heotn ana wieibeng VIN sceen

Audit Log

17 Aug 2017
Jack Bell created this adaptation

17 Aug 2017
of the ad: was sot

©2018 GiaxoSmithKiine pic. Al Rights Reserved.

Feodback | Tems & Conditons | Privacy Pokcy | Helpdesk
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Glossary

Assets Tagging

Any files uploaded to GSK Brand Hub. A colloquial term given to the process of adding metadata generally and keywords in
particular to assets.

Batch
L . . . Uploading
An application for bulk meta-tagging; a storage entity that holds metadata later assigned
to multiple assets. Refers to the process of transferring digit
Feel site.

Look and Feel site
. i User role / permission level . . . R
Abrand-speci fic asset management system that stores 'an manages individual brando6s
assets and guidelines accessible to users. A user role / permission level describes what an individual user is allowed to do within
the Look and Feel site. E.g. A user may be allowed to view assets, view and download,
view only, download and upload etcé

Keyword groups
Large keyword entities containing individual keywords of common denominator e.g. the Use
s

rs
keyword group 6Colourd would coetctain keyword 6Red06, 6Blued, O6Greenbd
Individuals registered with the system.

Keywords

Content-descriptive characteristics of an asset; in place to help users find the asset in

the future. E.g. O6Posterefté O6Summer campaignd, O6Retailo
Metadata

Descriptive information applied to assets to support a task or activity. Helps users locate
assets and contains information about them. Includes keywords, copyright properties
etcé

Search filters

Search results can be filtered down based on keywords assigned to individual assets.
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